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Key Benefits of Directory

Exposure-Based Marketing

Targeted Lead Generation

Strong Google Visibility & Enhanced SEO

Branding, Credibility, Validation

Comprehensive Review Platforms

Improved Conversion rates across a variety of
search queries

Targets consumers who are in the buying
stage of decision process
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Static Profile and Paid Ads -

FindLaw.com is the number
one legal directory in the
country with more than 7
million visits every month.

Abogado.com is the number
one Spanish legal directory
and is a perfect fit for the
Miami metro area.

SuperLawyers.com
showcases the top 5% of
attorneys with the elite status
of Super Lawyer.

# THOMSON REUTERS®


http://findlaw.com/
http://abogado.com/
https://attorneys.superlawyers.com/bad-faith-insurance/texas/dallas/?q=Bad%2BFaith%2BInsurance&l=Dallas%252C%2BTX%252C%2BUSA

VISIBILTY & Performance Directory Modifications
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But a law firms marketing strategy doesn’t have to be

Our Philosophy

Legal Directory Social

Each firm is different. That's why we tailor our marketing approach to each

individual firm based on their needs with our most effective marketing tools. %

Our marketing solutions provide multiple tactics in the consumer journey that

create awareness with legal consumers, allow them to engage with the

attorney and then connect with that law firm. B
Mobile
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Awareness Engagement Connection

Lead Gen

Website

Local
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Paid Ads on Directories— Florida

FindLaw — Medical Malpractice —
« Miami Top Spot $790/month *1 left
« Tampa/St. Pete $4,270/month

TopSpot Ads (Tier 1) — guarantee you show in  Orlando— $2,500/month *1 left
the top 5 att h ti land
e top 5 attorneys each time someone lands . Jacksonville $2.400/month

on that practice area for that geographic area.

All TopSpots rotate amongst each other. Abogado.com — Medical Malpractice
(TopSpots are the prime real estate within our . Miami $1.140/month

directories)
« Tampa/St. Pete $491.70/month
« Orlando— $491.70/month *1 left
« Jacksonville $165/month
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Paid Ads on Directories — Florida

TopSpot Ads (Tier 1) — guarantee you show
in the top 5 attorneys each time someone
lands on that practice area for that
geographic area. All TopSpots rotate
amongst each other. (TopSpots are the
prime real estate within our directories)

LawlInfo — Medical Malpractice Law —

Miami $308.30/month

Tampa/St. Pete TopSpot Sold Out— Spotlight

$233.30
Orlando— $308.30/month
Jacksonville $310/month
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Total Investment

List price/month $13,408.30/month January Bundle Discount $6,811.71/month
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Brand Advocate

A comprehensive brand-marketing program that builds a
broad base of awareness for your firm’'s most valued
audiences.

Addl’ Social Budget

Allows customers to apply extra ad spend to their
advertising campaigns included in any product with a
social media entitlement

Social Pro
A monthly content marketing program designed to
connect law firms with new potential client bases and
word-of-mouth referrer

Spanish Social Marketing

All the same capabilities that we offer to English-
speaking audiences for Spanish-speaking audiences

Video Social Pro

Takes the power of social video and applies it to your law
firm to engage your target audience and elevate your
profile above the competition

Post+

Provides two organic blog posts a month, strategically
written to support the firm’s overall marketing strategy.

ypeEN: ypeiZ; ihypets:

PSAs to show Focused on sharing
flrm's care the firm's offerings

for their community. and differentiators. Featuring real client
testimonials.
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Next Steps —

Determine which TopSpots
you want to secure

Pricing and discounts b S€ d
upon total package

Generate contract anc
approve

THOMSON
REUTERS®
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